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and respond to different media forms and how audiences may themselves become producers

Terminology

Media Contexts

Circulation - count of how many copies of a particular publication are

distributed.

Codes - signs + symbols in a media product that create connotations to direct
the audience towards the product’s meaning
Conventions - what the audience expects to see in a particular media product
Distribution - methods by which products are delivered to audiences

Forms - Different types of media, e.g.music, newspapers, radio, etc.
Narrative - The longer story the product is telling. Even print images have a
narrative that goes beyond what you see
Prosumer - A media consumer who also produces their own media content
Reception - the process by which the meaning in a media product is received
and understood by an audience
Synergy - when different companies work together for a positive outcome -

increasing audience and profit

Contexts are the aspects of the environment that surrounds a product at the time of its creation,
distribution, circulation or reception that may affect its meaning

e Historical - how does the product reflect the time in which it was made?

e Social - how does the product reflect the ideas and concerns of the society in which it was
made?

e Cultural - how might cultural factors such as class and background be reflected and affect
understanding?

e Political - how does the product reflect the political climate in which it was made?

e Economic - what effect do aspects such as ownership and funding have on a product?







